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Statewide Impact: Grants
$24 million+ in grants awarded, leveraging more than 
$240 million in cash and in-kind match from recipients

2,204 grant awards

78 counties with at least one grant 
award (for FY 2022)

9,554 number of jobs supported in part 
by grant awards

200+ million points of virtual engagement

15+ million points of in-person engagement
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200 million
Pieces of Iowa history

20 million
Annual downloads of 
digitized collections



3.5 million
Views of educational resources







45
Exhibits and displays
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Who We Are



Mission, Vision and Core Values

MISSION
Empower Iowa to build and sustain culturally vibrant communities by 
cultivating creativity, learning and participation in the arts.

VISION
All Iowans have opportunities to create, learn and thrive through the 
arts.

The picture can't be displayed.



Federal-State PartnershipsOur goals:

1. Building creative places

2. Championing the arts

3. Enhancing arts learning through creativity and innovation

4. Advancing creative careers and pathways for young Iowans.

5. Supporting arts leadership, networks and arts infrastructure
The picture can't be displayed.



Building Creative Places



Our “Why
Championing the Arts

Jobs Economic 
Output (% of 
GDP)1

State investment, 
per capita (rank)2

Iowa 38,110 $4.5 B (2.1%) $0.32 (46th)

Nebraska 26,888 $2.3 B (2.2%) $1.29 (20th)

South Dakota 12,768 $901 m (2.1%) $1.18 (22nd)

Oklahoma 38,991 $4.6 B (2.2%) $0.79 (29th)

Indiana 78,328 $7.6 B (2.0%) $0.53 (35th)

Missouri 84,000 $9.5 B (2.9%) $1.15 (23rd)

Utah 60,729 $6.8 B (3.5%) $2.80 (12th)

1 ACPSA Creative Economy State Profiles
2 NASAA Legislative Appropriations Survey

https://nasaa-arts.org/nasaa_research/creative-economy-state-profiles/
https://nasaa-arts.org/nasaa_research/creative-economy-state-profiles/


Our “Why” Enhancing arts learning through creativity and innovation



Advancing creative careers and pathways for young Iowans.



Strengthening arts leadership, networks and infrastructure







Liz Gilman, Film Commissioner





26
Iowa colleges & 
universities that offer 
a film & media program
























	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Slide Number 47
	Slide Number 48
	Slide Number 49

