
l 

2 

3 

4 

5 

6 

7 

8 

9 

10 

ll 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

FILED FEB 1 0 1994 

SENATE FILE 02//fj-
BY COMMITTEE ON SMALL BUSINESS, 

ECONOM:C DEVELOPMENT, AND 

TOURISM 

(SUCCESSOR TO SSB 2009) 

Passed Senate, Date Passed House, Date 
Vote: Ayes Nays 

Approved 

Vote: Ayes Nays 

An 

BE 

A Bill FOR 

Act relating to funding tourism marketing from certatn sales 

tax reve~ues and making an appropr1ation. 

IT ENACTED BY THE GENERA~ ASSEMBLY OF THE STATE OF IOWA: 
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S.F. H. C. 

l Section l. NEW SECTION. 12.55 TOURISM MARKETING REVENUE 

2 FUND. 

J 
, .. The treasurer of state shall establish a tourism 

4 mar~etir1g revolving fund as a separate fund in the state 

5 treasury under the administration of the department of 

6 econoruc developrrent. Moneys shall be deposited in the fund 

7 in accordance With section 422.59A. 

8 2. Moneys in the fund are appropriated and shall be used 

9 in accordance with section 15.108, subsection 5, paragraph 

10 ''p". Notwithstanding section 8.33, moneys in the f~nd shall 

ll not revert, but shall be available for expenditure for tourism 

12 marketing in succeeding fiscal years. 

13 Sec. 2. Section 1?.108, subsection 5, Code Supplement 

14 1993, is amended by adding the following new paragraph: 

15 NEW PARAGRAPH. p. Administer the tourism marketing 

16 revolving fund established 1n section 12.55. 

17 (l) The fund shall consist of those moneys transferred to 

18 the fund under section 422.59A and shall be used for tour1sm 

19 marketing. Moneys transferred to the fund shall be in 

20 addttron to and not in lieu of the base appropriation for 

21 tourism markettng. The base appropriation shall be the amount 

22 appropriated for tourism market1ng 1n the previous fiscal 

23 year, whtch shall not be lower than the amount appropriated in 

24 the fiscal year ending June 30, 1994. 

25 

26 

(2) Moneys in the fund shall be apportioned as follows: 

(a) Ninety percent of the funds shall be used by the 

27 department for tour1sm marketing, 

28 (o) Ten percent of the funds shall be used for cooperative 

29 advertiStng among the three tourism reg1ons. 

30 Mo~eys from the fund shall not be used for administrative 

31 expenses. 

32 Tne department shall provide a detailed report to the 

33 approprtate economtc development JOlnt appropriation 

34 subcommittee of the general assembly regarding the tourism 

35 marketlng efforts and cooperative advertising funded through 
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S.F. ,;)11'-f H.F. 

1 the revolv1ng fund. 

2 Sec. 3. NEW SECTION. 422.59A TOURISM MARKETING FUND --

3 TRANSFER. 

4 1. As used in this section: 

5 a. "Base year amount'' means, for the fiscal year end1ng 

6 June 30, 1995, the gross amount determined by the department 

7 of revenue and finance of taxes collected from the sale of 

8 tourism-oriented goods and services in the fiscal year ending 

9 June 30, 1994, and, for the fiscal year ending June 30, 1996, 

10 and for each subsequent fiscal year, the gross amount of taxes 

ll collected from the sale of tourism-oriented goods and services 

12 in the prior fiscal year. 

13 b. "Tourism-oriented goods and services'' means goods and 

14 services sold at eating establishments, drinking 

15 establishments, hotels and lodg1ng estab1lshments, and 

16 amusement parks. 

17 2. The department shall account for and transfer to the 

18 treasurer of state for depos1t in the tourism market1ng 

19 revolving fund, by October l of each year, forty percent of 

20 the maximum amount by which the preceding f1scal year's tax 

21 revenues from the sale o~ tour1sm-oriented goods and serv~ces 

22 exceed the base year amount by at least three percent but not 

23 more than seven percent. However, for the fiscal year ending 

24 June 30, 2002, and each subsequent f1scal year, the amount 

25 transferred shall be thirty percent of the maximum amount by 

26 which that year's tax revenues from the sal~ of tourism-

27 oriented goods and services exceed the base year amount by at 

28 least three percent but not more than seven percent. 

29 EXPLANATION 

30 This b1ll establishes tne tourism marketing revolv1ng fund 

31 as a separate fund in the state treasury. The revolving fund 

32 is to be funded by a transfer of 40 percent of the amount that 

33 the sales tax revenue generated by tourism-oriented goods and 

34 services increases by at least 3 percent up to 7 percent over 

35 the prev1ous year's amount. Starting in fiscal year 2002, the 
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S.F. ;JIJtf H. F. 

1 amount transferred shall be reduced to 30 percent of that 

2 amount of growth. The department of revenue and f1nance is 

3 directed to account for and transfer to the revolving fund by 

4 October 1 the amount generated. 

5 The bill provides that the department of economic 

6 development shall administer the revolving fund. The moneys 

7 in the revolving fund shall be used 90 percent to fund tourism 

8 market1ng and 10 percent for cooperat1ve advertising among 

9 Iowa's three tour1sm regions. Money unexpended at the end of 

10 a f1scal year will not revert to the general fund but shall be 

ll available for use for tourism marketing during the subsequent 

12 flscal year. 

lJ The b1ll also provides that the moneys 1n the revolving 

14 fund are in addition to the amount appropriated by the general 

15 assembly for tourism marketing and establishes a floor for 

16 tourism marketing appropriations. The bill further requires 

17 the department of economic development to provide the econom1c 

18 development joint appropriation subcommittee with a detailed 

19 report on the uses to which revolving fund moneys were put. 
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S.F. H.F. 

1 Section 1. NEW SECTION. 12.55 TOURISM MARKETING REVENUE 

2 FUND. 

3 1. The treasurer of state shall establish a tourism 

4 marketing revolving fund as a separate fund in the state 

5 treasury under the administration of the department of 

6 economic development. Moneys shall be deposited in the fund 
7 in accordance with section 422.59A. 

8 2. Moneys in the fund are appropriated and shall be used 

9 in accordance with section 15.108, subsection 5, paragraph 

10 "p". Notwithstanding section 8.33, moneys in the fund shall 

11 not revert, but shall be available for expenditure for tourism 

12 marketing in succeeding fiscal years. 

13 Sec. 2. Section 15.108, subsection 5, Code Supplement 

14 1993, is ame~ded by add1ng the following new paragraph: 

15 NEW PARAGRAPH. p. Administer the tourism marketing 

16 revolving fund established in section 12.55. 

17 (1) The fund shall consist of those moneys transferred to 

18 the fund under sect1on 422.59A and shall be used for tourism 

19 marketing. Moneys trans:erred to the fund shall be in 

20 addition to and not in lieu of the base appropriat1on for 

21 tourism marketing. The base appropriation shall be the a~ount 

22 appropriated for tourism marketing in the previous fiscal 

23 year, which shall not be lower than the amount appropriated in 
24 the f1scal year ending June 30, 1994. 

25 (2) Moneys in the fund shall be apportioned as follows: 

26 (a) Ninety percent of the funds shall be used by the 

27 department for tourism marketing. 

28 (b) Ten percent of the funds shall be used for cooperative 

29 advertising among the three tourism regions. 

30 Moneys from the fund shall not be used for administrative 

31 expenses. 
32 The department shall provide a detailed report to the 

33 appropriate economic development joint appropriation 

34 subco~~ittee of the general assembly regarding the tourism 

35 marketing efforts and cooperative advertising funded through 
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S.F. H.F. 

1 the revolving fund. 

2 Sec. 3. NEW SECTION. 422.59A TOURISM MARKETING FUND--

3 TRANSFER. 

4 1. As used in this section: 

5 a. "Base year amount" means, for the fiscal year ending 

6 June 30, 1995, the gross amount determined by the department 

7 of revenue and finance of taxes collected from the sale of 

8 tourism-oriented goods and services in the fiscal year ending 

9 June 30, 1994, and, for fiscal years ending June 30, 1996, 

10 through June 30, 2001, the gross amount of taxes collected 

11 from the sale of tourism-oriented goods and services in the 

12 prior fiscal year_ 

13 b. ''Tourism-oriented goods and services" means goods and 

14 servlces sold at eating establishments, drinking 

15 establishments, hotels and lodging establishments, and 

16 amusement parks. 

17 2. The department shall account for and transfer to the 

18 treasurer of state for deposit in the tourism marketing 

19 revolving fund, by Octobe: l of each year, forty percent of 

20 the maximum amount by which the preceding fiscal year's tax 

21 revenues from the sale of tourism-oriented goods and services 

22 exceed the base year amount by at least three percent but not 

23 more than seven percent. However, for the fiscal year ending 

24 June 30, 2002, and each subsequent flscal year, the amount 

25 transferred shall be thirty percent of the maximum amount by 

26 which that year's tax revenues from the sale of tourism-

27 oriented goods and services exceed the base year amount by at 

28 least three percent but not more than seven percent. 

29 EXPLANATION 

30 This bill establishes the tourism marketing 

31 as a separate fund in the state treasury. The 

32 is to be funded by a transfer of 40 percent of 

revolving fund 

revolving fund 

the amount that 

33 the sales tax revenue generated by tourism-oriented goods and 

34 services increases by at least 3 percent up to 7 percent over 

35 the previous year's amount. Starting in fiscal year 2002, the 
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l amount transferred shall be reduced to 30 percent of that 

2 amount of growth. The department of revenue and finance is 

3 directed to account for and transfer to the revolving fund by 

4 October 1 the amount generated. 

5 The bill provides that the department of economic 

6 development shall administer the revolving fund. The moneys 

7 in the revolving fund shall be used 90 percent to fund tourism 

8 marketing and 10 percent for cooperative advertising among 

9 Iowa's three tourism regions. Money unexpended at the end of 

10 a fiscal year will not revert to the general fund but shall be 

11 available for use for tourism marketing during the subsequent 

12 fiscal year. 

13 The bill also provides that the moneys in the revolving 

14 f~nd are in addition to the amount appropriated by the general 

15 assembly for tourism marketing and establishes a floor for 

16 tourism marketing appropriations. The bill further requires 

17 the department of economic development to provide the economic 

18 development joint appropriation subcommittee with a detailed 

19 report on the uses to which revolving fund moneys were put. 
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