1
4

2
3
4
5

Pazzsed Senate, Dare

Vote:

Ayes Nays

Approved

An Act to promcte

BE IT

ZNACTED BY

ASSIMBLY OF

THE

STATE OF




(]

Sl T+ B ¢ » TS N L TEEY § B C N OV R 0

Section 1. ICWA TOURISM PROMOTION. The :Zourism bureau of
the Iowa department of econcomlic development shall plan and
develop Iowa characters whlch may be illustrated in a cartoon
or related format promoting Icwa as a tourism and vacationing
destination and to dispel misconceptions or steveotypical
images of Icwa with appropriate humor and wit. The Iowa
character and lowa responses may be developed or generated
through a statewide competiticn sponsored by the department
ané other state agencles interested in tourism and the
promotion of Iowa and iowa products.

The overall purpose of the Iowa character and the Iowa
responses is to promote Iowa regionally and nationally and to
assist traveling Iowans to become ambassadors for Iowa.

EXPLANATION

This b1ll directs the tfourism bureau of the Iowa department
of economic development to plan and develcop an Iowa character
which may be illustrated in cartoon or related format
promoting Iowa or responding o misconceptions and put-downs

of Iowa with a guick retort. The department and state

agencies may spcnsor a statewide competition to develop the

Iowa character and Iowa responses.
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Senate File 21385 requires the Department of Economic Development to plan and
develon an lowa character which may be i1llustrazed in a cartoon or related
formac, promoting lowa as a tourism and vacationing destination.

The character msy be developed through a starewide competition spensored by
the Department and other state agencies interested in tourism and promotion of

the Igwa.

The overall purpose of the Iowa character is to promote Iows regionally and
nationally and ro assist traveling Iowans to become ambassadors for the state.

ASSUMPTI(QNS:

1} The Department of Economic Develcoment would develop the character through
statewlde competition utilizing in-state advertising and promotion.

2) The Department would trademark the character.

3} To effectively_ promote the character regional and nationally, the
Department of Economic Development would require additioral advertising funds
for FY 1989 and 1990.

PISCAL EPPECTS

Fiscal Year 1989 Fiscal Year 1990
Current Proposed Increase Current Proposed Increase
Law Law (Decrease) Law Law (Decrease)

EXPENDITURES
Developing and
trademarking
character 50,00¢ 50,900 4] 5¢,G00 506,000

Advercising 250,000 250,000 L g 25(,000 250,300
Total 3 $ 300,000 $ 30G,000 0 $ 300,000 $ 30,000

NET EPPECT § $ 300,000 § 300,000 6§ 365,000 § 306,000

Source: Department of Economic Development (LSB 7886 CEN)




